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FRIDAY, MAY 20TH
Pick one workshop for each time block 

9:45AM-11:15AM 11:30AM-1PM 2:30PM-4PM

BUILDING COMMUNITY: 
INSTAGRAM AND BEYOND
Ryan Fitzgibbon + Bailey 
Richardson

HE’S THE DJ, I ’M THE RAPPER 
(AKA I’M THE DJ HE’S THE 
RAPPER)
Brian Morrow + Michael Antonia

FINDING THE BEAUTY IN FAILURE: 
A MEDITATION ON THE UPS AND 
DOWNS OF CREATIVE LIFE
Emily Katz

YES YOU CAN! (MOVEMENT FOR 
CREATIVES 2)
Shaun Evaristo

PERSONAL BRAND PLAN: A 
STRATEGY FOR BEING YOU
Rachel Mae Furman

MIND LAB: HACK YOUR MIND FOR 
SUCCESS
Tyler Mongan

KILLING IT WITH KINDNESS: HOW 
TO INSPIRE AND ENGAGE AS A 
CREATIVE LEADER
Gretchen Jones

DON’T QUIT YOUR DAY JOB: 
FINDING CAREER HAPPINESS 
WITHOUT GOING SOLO
Baily Hancock

GET YOUR CREATIVE PRODUCT 
INTO MAJOR RETAIL STORES
Mike Stone

REDEFINING SUCCESS: FINDING 
YOUR PURPOSE & OWNING YOUR 
STORY
Flynn Coleman

HOW TO WIN FRIENDS AND 
INFLUENCE PEOPLE...  USING 
INSTAGRAM
Sonja Rasula + Dan Cohen

GET SH$% DONE (DECLUTTERING 
FOR YOUR EMAIL INBOX, BNEATO 
BAR STYLE)
Beth Penn

LIGHTING, TAGGING + BRANDING 
...  OH, MY!
Paige Denkin

THE ART OF PERFUME MAKING: 
BRING THE SCENT OF CAMP 
HOME
Danielle Bray

MODERN CLASSICS: UPDATED 
VERSIONS OF YOUR FAVORITE 
SWEET TREATS
Hannah Ziskin

PAINT, BRUSHES AND AN 
UNCONVENTIONAL COLORING 
BOOK: EXERCISES IN FOLLOWING 
YOUR BLISS
Anne-Louise Ewen

FINANCE 101 FOR CREATIVES. 
DON’T FREAK OUT.
Paco Nicole de Leon

SYNCHRONIZED SWIMMING IS 
FOR EVERYONE!
Jaclyn Mundy
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SATURDAY, MAY 21ST
Pick one workshop for each time block 

9:45AM-11:15AM 11:30AM-1PM 2:30PM-4PM

BUILDING COMMUNITY: 
INSTAGRAM AND BEYOND
Ryan Fitzgibbon + Bailey 
Richardson

HE’S THE DJ, I ’M THE RAPPER 
(AKA I’M THE DJ HE’S THE 
RAPPER)
Brian Morrow + Michael Antonia

FINDING THE BEAUTY IN FAILURE: 
A MEDITATION ON THE UPS AND 
DOWNS OF CREATIVE LIFE
Emily Katz

CAN I KICK IT? (MOVEMENT FOR 
CREATIVES 1)
Shaun Evaristo

PERSONAL BRAND PLAN: A 
STRATEGY FOR BEING YOU
Rachel Mae Furman

MIND LAB: HACK YOUR MIND FOR 
SUCCESS
Tyler Mongan

KILLING IT WITH KINDNESS: HOW 
TO INSPIRE AND ENGAGE AS A 
CREATIVE LEADER
Gretchen Jones

DON’T QUIT YOUR DAY JOB: 
FINDING CAREER HAPPINESS 
WITHOUT GOING SOLO
Baily Hancock

GET YOUR CREATIVE PRODUCT 
INTO MAJOR RETAIL STORES
Mike Stone

REDEFINING SUCCESS: FINDING 
YOUR PURPOSE & OWNING YOUR 
STORY
Flynn Coleman

HOW TO WIN FRIENDS AND 
INFLUENCE PEOPLE...  USING 
INSTAGRAM
Sonja Rasula + Dan Cohen

GET SH$% DONE (DECLUTTERING 
FOR YOUR EMAIL INBOX, BNEATO 
BAR STYLE)
Beth Penn

LIGHTING, TAGGING + BRANDING 
...  OH, MY!
Paige Denkin

THE ART OF PERFUME MAKING: 
BRING THE SCENT OF CAMP 
HOME
Danielle Bray

MODERN CLASSICS: UPDATED 
VERSIONS OF YOUR FAVORITE 
SWEET TREATS
Hannah Ziskin

PAINT, BRUSHES AND AN 
UNCONVENTIONAL COLORING 
BOOK: EXERCISES IN FOLLOWING 
YOUR BLISS
Anne-Louise Ewen

FINANCE 101 FOR CREATIVES. 
DON’T FREAK OUT.
Paco Nicole de Leon

SYNCHRONIZED SWIMMING IS 
FOR EVERYONE!
Jaclyn Mundy



BUILDING COMMUNITY: INSTAGRAM AND BEYOND
with

RYAN FITZGIBBON + BAILEY RICHARDSON

To be a community, you have to have a distinct identity — what makes you you versus everyone else? Stories, leaders, 
and events are some of the ingredients that give communities shape and move them forward. Whether you have an 
existing product, or just a set of values and a clear point of view, you have a foundation to build community around 
your brand. Former IDEO designer and researcher will walk you through the ingredients required to grow a strong 
community, and the tools to actively invite and listen to their feedback.

WHAT YOU’LL LEARN

We’ll dissect the recipe of building community through the examples of the creation of Hello Mr. magazine, and 
Instagram, before Instagram was Instagram. Together, we’ll identify what your brand’s “badge” is and develop useful 
strategies to connect your community in meaningful ways.

RYAN FITZGIBBON
Ryan Fitzgibbon is the founder and creative director of Hello Mr., a magazine about men who date men.

He began his career as a graphic design intern at People Design in Grand Rapids, MI. In 2009, he moved to San Francisco where he spent 
the ensuing three years as a communication designer at the global design consultancy, IDEO and as co-chair of communications for AIGA San 
Francisco, the professional association for design.

In early 2012, inspired by his experience developing local and global initiatives, he decided to pack up and move to Australia, a place he felt 
could best encourage him to combine his love of traveling, publication design, and...well...men, of course, in the creation of Hello Mr. His aim in 
sharing the stories of individuals around the world, is to create an opportunity for a misrepresented generation of gay men to rebrand themselves 
in the eye of the media. He is now based in Brooklyn, NY.

BAILEY RICHARDSON
I lead community production for pop-up magazine and the california sunday magazine.

Before that, i was one of instagram’s early employees, on the community team, organizing face-to-face gatherings as well as connecting online 
with people using the platform in creative ways. i’ve also done similar work for ideo, storycorps, and phildev.
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CAN YOU KICK IT?(MOVEMENT FOR CREATIVES 1) 
& YES YOU CAN! (MOVEMENT FOR CREATIVES 2)

with

SHAUN EVARISTO

CAN YOU KICK IT? (MOVEMENT FOR CREATIVES 1 - SATURDAY)
Let this class get you out of your mind and into your body. A slew of improvisational moves and group exercises. Learn 
how dance can help your productivity in creating and give you moves for the dance floor. Don’t hesitate, you know 
you want to ;) 

YES YOU CAN! (MOVEMENT FOR CREATIVES 2 - FRIDAY) 
If you’ve already gone to camp and have taken Shaun’s class, then you know what time it is!! This go round he’s going 
to turn it up a notch and bring out the Justin Bieber in you;) Just kidding...kind of not really. Bring your dancing shoes, 
let’s get loose and learn some more moves. Who knows, you might shed a tear again or even start your new career 
path in dance;) Let’s get it!! 

WHAT YOU’LL LEARN

1) Learn a little bit about Shaun ‘s Journey, his company Movement Lifestyle and the community he’s built
2) Understand how dance can help you creatively and help push your business
3) Learn fun and basic moves to break from the normal work day
4) Dance with your camp buddies and do group exercises
5) Learn some choreography for the Party
6) Leave with a gift from Movement Lifestyle

SHAUN EVARISTO
A dancer, choreographer and community builder, Shaun Evaristo is a leader of the new generation. Passionate about culture, contribution, and 
empowering people, he paves the way for the future wave of dancers. Focusing on quality and experience, it bleeds into his dance, business and 
choreography. Shaun is mostly known for creating the company Movement Lifestyle, an urban dance brand located in the heart of the Noho Arts 
District. A community based and globally connected urban dance brand, they focus on being a platform for dancers and create opportunities for 
their community to grow. Currently their studio facilities are flooded with people coming from all over the world, holds many of dance Industries 
finest and even is a home for new movers wanting to explore movement.

Shaun’s background in dance before creating Movement Lifestyle has been a journey of working throughout the Dance Industry and Community. 
From choreographing on some of America’s top TV show’s such as So You Think You Can Dance and American Idol to developing some of 
Europe’s and Asia’s top pop artists like Big Bang and 2NE1. Sometimes he’ll put on his dancing shoes and even do a little back up dancing. 
From Omarion to William, all the way to jumping on a world tour with Justin Bieber. Outside of industry work, teaching will always be a passion 
for him. Traveling and instructing since he was 18 years of age, he continues to spread his artistry in some of the most prestigious dance camps 
and workshops for the global dance community. He most recently has collaborated with the United States consulate to speak to aspiring dancers 
on an international basis and is expanding his work with the government to continue to spread the knowledge and passion of dance.

Shaun continues to build his company and strives consistently to provide for the dance community. Pushing the boundaries and knocking down 
doors, he is an example of the american entrepreneurial spirit. Motivated, creative, hands on and hard working are all attributes of he possesses 
and is part of the reason why he is so successful in dance today. Learning and growing constantly, who know’s what the future holds for him.

CAMP WORKSHOPS | SPRING 2016



KILLING IT WITH KINDNESS: HOW TO INSPIRE 
AND ENGAGE AS A CREATIVE LEADER

with

GRETCHEN JONES

Being a creative leader should be fun–if it’s not, you’re doing it wrong:( That said, it isn’t easy. Some questions you 
may have: how do I stay open without looking weak or indecisive? Don’t too many cooks spoil the broth? “Killing it w/ 
Kindness” will put these concerns to rest. 

This workshop will inspire creative leaders to believe in the benefits of positive reinforcement, the synergy of collaboration 
and the power of trust and delegation. By combining perspectives on creativity and entrepreneurism, we will explore 
how to achieve these benefits while staying in control. We’ll delve into inspiring teams to feel confident and cared for 
while still challenging them, and look into owning the role of ‘gatekeeper’ to pump the positivity up and down your org 
chart. Finally, we’ll press on how to ‘own’ your creative space, while still affording room for your team to grow. 

Ultimately, we want empowered and collaborative teams so that our brands and businesses will remain relevant and 
creative – the path towards progressive and exciting ideas isn’t forged alone, today. Together, we’ll work towards 
perspective on the advantages of mutually positive workplaces. With a clear path toward operating at this higher level, 
maybe we’ll even find comfort letting go!

WHAT YOU’LL LEARN

This class is one part lecture, one part discussion. The goal is to create a space where the collective whole can support 
and encourage and inspire you within your role as leader. Within the discussion, we will hit topics that include: 

1) Learning how to use a SWOT [Strengths, Weaknesses, Opportunities & Threats] to reflect on your own managerial 
approaches
2) Creative planning- how to schedule your needs throughout your busy schedule & how/when to schedule your 
creative teams time as well
3) Creative conviction- how to honor and own your role & vision in the workplace
4) Tension- we will break down the challenges of honoring healthy tension within your team, as well as the challenges 
of creative leadership when you are not the boss/business owner
5) Discipline- How, why The goal of this class is to give you the tools to be the best you can be for yourself... and those 
you work for, with & who work for you

GRETCHEN JONES
Gretchen Jones is a native of rural Colorado and a past winner of Project Runway as well as a 2012 GenArt Fresh Faces in Fashion inductee.  Her 
sensibilities are rooted in respect for nature and other people. Jones’s life experience translates into a hybrid aesthetic that’s inherently American 
– urban and Southwestern, timeless and today – jazz, sequoias, cowboys and indians. Jones draws inspiration from symbiotic relationships 
between fashion, art, music, literature and architecture. Throughout her career, Jones has focused on producing and developing domestically, 
working with local craftspeople and using ethical business practices. The ideals of manifest destiny are important to her – she’s a risk-taker, 
continually seeking new challenges, and believes clothing is a medium for relating to the world, whether through design or in her dress. 

Gretchen and her work have been featured in WWD, The New York Times, Style.com, Refinery29, Elle, Lucky, Marie Claire, Nylon, Glamour, Rue 
Mag, Design Sponge, HonestlyWTF, WeAreTheSomethings, Houzzzz, Apartment Therapy and many more.
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REDEFINING SUCCESS: FINDING YOUR PURPOSE 
& OWNING YOUR STORY

with

FLYNN COLEMAN

In the information age, we are bombarded with ideas about what success is supposed to look like, Yet, do you actually 
want to work from home or abroad, become an origami expert, lead a revolution, or perhaps take up dog walking?

In this interactive and interdisciplinary workshop, we will look at the metrics we traditionally use to define what we want 
in our jobs and in our lives. We will talk about money, status, and what success really looks like. We will talk about 
dream jobs and dream lives, and what that means for us.

We will look at the history and cultural meaning of success, drawing on concepts from philosophy and psychology to 
business and history, literature and neuroscience to mindfulness and art, sociology, economics, and political thought. 
We will dive into what success might mean for you, and what gets in the way. We will flesh out what success is 
supposed to look like, what it really looks like, and what we want for ourselves. We will finish with actionable steps and 
realistic, practical tools for making this happen in your life.

WHAT YOU’LL LEARN

1) What success really means and why it motivates us
2) Why we fear failure and how to move beyond that
3) How to define success for yourself and what that might look like
4) Actionable steps, tips, and projects to define your own success, materialize it, and live it

FLYNN COLEMAN
Flynn Coleman is an international human rights attorney, a mindfulness and creativity teacher, an author, a Huffington Post writer, a TEDx 
speaker, a social entrepreneur and innovator, a former competitive athlete, and a founder and CEO.

She has a background in innovative approaches to economic empowerment, economic development, international trade law, war crimes, 
behavioral economics, political reconciliation, and improving access to justice through innovation.

She was the founding mindfulness teacher at King’s College London Dickson Poon School of Law, a faculty member at The School of Life and 
General Assembly, and has been named a Designed Good Changemaker, a Wisdom 2.0 scholarship winner, a Luce Scholar, a United Nations 
writing competition winner, and the inaugural recipient of a Women in Sports award.
She holds a BSFS from Georgetown University, a JD from UC Berkeley School of Law, and an LLM from the London School of Economics and 
Political Science. She has also studied at La Sorbonne, the University of Cambridge, Trinity College Dublin, La Universidad de Chile, Université 
Cheikh Anta Diop de Dakar, Senegal, and Université de Genève.  

A native of Los Angeles, Flynn has lived in France, Switzerland, England, Ireland, Italy, Hong Kong, Fiji, Cambodia, Senegal, The Netherlands, 
and Chile. She speaks five languages, and her wanderlust has taken her from rebuilding homes in New Orleans, to distributing gifts to children 
in Haiti and school supplies in Guatemala and Ethiopia, to teaching How to Make a Difference in a Mongolian yurt in the English countryside, to 
huffing up Mount Kilimanjaro with her dad, to zodiac boating in Alaska with her mom.
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LIGHTING, TAGGING + BRANDING ...  OH, MY!
with

PAIGE DENKIN

Thinking Out of the Square, Onto the Table, and Into the Network

There are about a billion registered Twitter accounts, with one million active users each day, on a platform created for 
people to connect and share experiences through an online community… and there are over 300 million active users 
on Instagram, an app designed to share visually compelling work and connect with like-minded individuals in the IG 
community - all through tagging, sharing brands, and simply starting conversations. There’s a network of communities, 
a group of friends waiting to be met, people willing to lend hands and support you through your discoveries. Have you 
been using social media incorrectly? Depends whose standards we’re following here...

This class is designed around the visual forms of social media and how these applications can be used to broaden your 
network, push your creativity, and introduce yourself to new forms of productivity. Using mostly natural lighting and 
table-top set ups, you’ll learn how to use composition and styling to give your social media the revamp it needs. With 
these styled shoots, we’ll explore the concept of including specific products and props to enhance your networking 
capabilities.
 
I believe all social media should be a platform for positivity, creativity, and connectivity. Using successful styling 
techniques and authentic props from your favorite makers and creators, we’ll see the positive and beneficial way to 
use tagging, hashtags, and the network capabilities found in applications like Instagram. Let’s learn to spread the love 
and push each other to be the best we can be!

*THIS IS A BYOC CLASS; please bring your own camera and be ready to shoot. Basics will be covered, but are not a priority, and any camera is acceptable.

WHAT YOU’LL LEARN

You’re learn how to use social media and photography to benefit not only yourself but others:
1) Basic photography will be briefly discussed
2) Classic product photography vs new techniques
3) Table-top styling with products
4) Using social media to connect and grow

PAIGE DENKIN
Paige in a southerner turned New Yorker, currently living in the city and pursuing multiple exciting avenues and career paths. She moved from 
Florida with her now fiancee, to earn her masters in the photography program at The School of Visual Arts. While enrolled, she interned with 
David LaChapelle and his New York studio, learning the ins and outs of the studio photography world and the importance of champagne on set. 
Right out of graduate school she began working for B&H Photo, Video and Pro Audio, under the marketing division where she was assigned to 
the renowned road team and now travels the globe for the world’s largest imaging retailer. Addicted to the thrill of new sights and experiences, 
Paige has put focus towards her landscape and outdoor photography while traveling and working with groups like NatGeo, KelbyOne and MZed.

While juggling her travels, Paige and her fiancee have started a small creative company, Going Home Productions, to capture couples on their 
wedding day through the art of photography and cinematography. With one foot in the door, Paige is excited to continue shooting weddings and 
pursuing their passion of capturing love with an authentic editorial style, resulting in timeless captures of real moments.

With a love for networking and the artistic movements created by her own generation, Paige is able to use her time at B&H to work with incredible 
programs, including assisting at the most recent edition of CAMP, Photo Field Trip, Maine Media Workshops and Santa Fe Photographic 
Workshops. Her typical day job at B&H has put her in charge of large scale projects the company, that include events like NAB and WPPI in Las 
Vegas and Photo Plus in New York City. When she’s not traveling, she can be found hunting for coffee shops throughout the city or lounging at 
her East Village apartment with her fiancee and wolf pack, consisting primarily of cats.
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PAINT, BRUSHES AND AN UNCONVENTIONAL COLORING BOOK:
EXERCISES IN FOLLOWING YOUR BLISS

with

ANNE-LOUISE EWEN

Have you ever wanted to create a thing of beauty and felt afraid that you couldn’t? Or felt like you couldn’t “get out of 
your head”?

This hands-on art workshop is great for anyone who would like to unlock creative potential and to approach all 
endeavors with a more playful and unconventional outlook. 
                                                
Anne-Louise Ewen, lifelong artist and creator of 25 Beautiful Things, A Fine Art Coloring Book for Adults, will guide 
participants through a series of anti-authoritarian painting exercises that are fun and liberating using watercolors and 
the pages of her book. You’ll take home your own watercolor set, brushes and book that will help you to continue 
accessing your creativity long after the workshop is done. We’ll also talk about why creativity provokes anxiety and how 
we can live more creative lives without letting fear and perfectionism shut us down.
                                                
All are encouraged to attend, especially anyone who has ever felt creatively disenfranchised in any way.

WHAT YOU’LL LEARN

1) You will take immediate steps toward living a more creative life with less fear. 
2) You will be guided to playfully investigate painting with watercolor and then use what you’ve discovered to color the 
supplied coloring book pages.
3) You will gain a greater sense of your own creative authority and experience the peace, freedom, confidence and joy 
that come with exercising your creativity.
4) You will leave with your own watercolor set with brushes and a limited edition fine art coloring book that will help 
you to continue to enjoy being creative without overthinking it.

ANNE-LOUISE EWEN
Los Angeles based Artist Anne-Louise Ewen is a lifelong painter and creator of the recently launched 25 Beautiful Things, A Fine Art Coloring 
Book for Adults. She leads transformative and experiential creativity workshops that empower and delight.  
         
A Faulknerian childhood in the Deep South strengthened her resolve to bring art into existence early in life, to make tangible the goodness and 
beauty that are sometimes hard to see. She deepened her understanding of painting through living, learning, and creating in Paris, New York, 
and New Orleans, moving to Los Angeles ten years ago as a Hurricane Katrina refugee. 
         
Anne-Louise encourages more personal love of art and less intimidating respect for it, and created 25 Beautiful Things to share what she loves 
about the experience of making art with the hope that it will inspire people to be rebelliously creative, joyful, peaceful, and confident. 
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HE’S THE DJ, I ’M THE RAPPER 
(AKA I’M THE DJ HE’S THE RAPPER)

with

BRIAN MORROW + MICHAEL ANTONIA

He’s the DJ, I’m the Rapper aka He’s the Rapper, I’m the DJ: By Brian Morrow and Michael Antonia or Michael 
Antonia and Brian Morrow respectively. Whatever the name is, these two dorks advise and inspire creatives with 
knowledge passed down from masters such as Biggie Smalls, Ice-T, Public Enemy, and Beyonce. This is a dynamic, 
loud, dancing, singing, hype-ass dance party full of practical lessons learned from their combined years of hustling 
presented with two turn tables and a microphone. Well-two microphones, or maybe none depending on what room we 
get. Seriously though - it’ll be hilarious as well as informative.  A definite palate cleanser at Camp.

WHAT YOU’LL LEARN

1) How to stop taking yourself so seriously and have FUN with your work.
2) How to find inspiration in the things you love (even if the things you love aren’t necessarily related to your career).
3) How to be yourself (but no, seriously, like use your own life in your work to create authenticity... we’ll actually tell 
you, not just tell you that you should do that)! know what i mean?

BRIAN MORROW
I’ve done about a million weird gigs. I was a paperboy, a wood workers apprentice, a projectionist at a movie theater. I installed a telecommunications 
network at a housing project for Indian Monks.  I worked at the flagship Taco John’s in my hometown – Cheyenne, Wyoming. I painted two 
building sized grain silos in the world’s weirdest town – Fairfield, Iowa. I was the head of Security on that movie, Hesher. I got sent to Dubai 
as an air courier with one hour notice, same thing with Rome except that time I saw the Pope! I’ve stood at the finish line of marathons and 
photographed thousands of runners drag their nearly broken bodies across. I’ve shot hundreds of graduations and hundreds of weddings. I’ve 
spliced fiber optic cable in cold tiny trailers, and mounted giant satellite dishes on the top of radio towers. One time I was hired to pretend that 
I worked at this architectural design firm so it seemed like they had more employees during a big client meeting. I ended up editing a rap video 
and answering to the name “Brant”. It’s all in a day’s work.   

I finally stopped taking day rates when I started a production company called Shark Pig. Now I just have one job, but it keeps me busier than 
ever. Our recent clients include: YouTube, Levi’s, Purina, UGG, Midori, Audi, McDonald’s, Pfizer, Lucky Magazine, and Paul Mitchell. Come talk 
to me about busting through creative blocks. I mean...if you want. It’ll be in a rant format.” 

MICHAEL ANTONIA
The Flashdance DJ / YEAH! Rentals / YEAH! Weddings / YEAH! Furniture
music obsessive. entrepreneur. brunch aficionado.
founding member of the flashdance, YEAH! Rentals, & YEAH! Weddings

i bought my first record at the age of 9 (45 of Frank Sinatra’s - New York New York). in 1996 i started djing by night, while booking and producing 
shows in nightclubs, theaters, and festivals by day. two years later i took a job in marketing, advertising, and brand strategy. after 10 years of the 
ad world i realized i needed more, so i walked away from the clients (stayed pals with the creatives) and moved to LA. i started the flashdance 
from my dining room table during the worst recession in recorded history with a pregnant wife and no money. in 6 years we’ve turned it into one 
of the most highly regarded brands in the wedding and event industry. the flashdance now houses 6 companies and supports over 30 people.

i currently juggle my time between creative direction and marketing YEAH! Rentals (my furniture and props rental company), our newest 
wedding collective YEAH! Weddings & most recently i am launching a furniture line and have about 3 secret projects in the cue. i still maintain 
a dizzying travel schedule djing, and get my music obsession fix working as music supervisor for the Ace Hotel. occasionally i brunch.
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PERSONAL BRAND PLAN: A STRATEGY FOR BEING YOU
with

RACHEL MAE FURMAN

Coming from almost two decades in the marketing industry, I have worked on my share of brand plans. The plan 
defines the brand and assures that all the work that goes into it reflects back onto the core values and goals. It keeps 
everything on track and focused and with a purpose. 

So what if we made one for ourselves? I’m fascinated by the idea of a “Personal Brand Plan,” and baffled why we don’t 
spend more time planning for ourselves. This is a way to assess where our head is at, what we want more of in our 
lives, create specific goals and set them into an actionable plan. 

In this workshop we are going to take the structure of a brand plan and MAKE IT PERSONAL. We will do some 
exercises to deep-dive into where our heads are at (brand values), what we want (brand objectives), who we want it 
with (demographic), our buckets of activity (programming), how we will do it (execution strategy), where we will do it 
(consumer touch points), how we will involve people (press strategy), how we will connect and share our plan (social 
media strategy) and how we will measure our key milestones (Q1, Q2, Q3, Q4).

Fellow CAMPer and professional coach Kat Witt will be joining the workshop to talk about productivity, time management 
and inspiration as we develop our Personal Brand Plans. The combination of this duo will help you not only find your 
vision, but plot how to get there. Kat has coached Rachel on how to create the “two week work month” of her dreams 
in order to make ample room for leisure and adventure. 

WHAT YOU’LL LEARN

In this non-stop world of endless hustle, we need to step away from our To Do lists and consistently and actively 
work on our personal lives. CAMPers will leave with a better understanding of who they are outside of work, what 
they want to achieve this year and an actionable plan for achieving their personal goals. Because when you’re on top 
of your personal game, you’re on top of your hustle game. Let’s geek out on marketing terms and have fun building 
OURSELVES like a boss!

RACHEL MAE FURMAN
For Rachel Mae Furman, the love of detailing her life in photos began back before the digital age. Obsessed with nostalgia yet unable to ever 
keep a good journal habit, Rachel thought it would be fun to take one photo per day with her film camera to remember her everyday adventures. 
Way before social media, she loved the feeling of anticipation dropping the film off at the drugstore and remembering what she did in photos. 

Around this time, Rachel began a marketing and PR company with bars and restaurants as clients. Bored with the idea of traditional ads or 
press releases, she started her own website called Rachel’s Guide, a where to go and what to do in the city. Paid on retainer by her clients, she 
created what they called a “manipulatable template website” on a new thing called Wordpress. Rachel got paid to go out and take photos, then 
post them on her website in fun stories. She coined this term “Reality Marketing.”

Soon after, this word called “Blog” started floating around, and Friendster got overshadowed by a new app called MySpace, and Facebook 
thereafter (though that was only what the college kids used.) Once everyone and their mother started posting every detail of their life and their 
dinner, the whole “template website” things wasn’t quite as dazzling anymore. 

So, bored with everything, Rachel did the only thing that made sense... she sold all of her furniture, bought a 1973 Airstream camper, traded in 
her Jetta for a Ford F150 and traveled around the country solo for a few months. (Because duh.) That love of freedom and adventure has never 
stopped, and Rachel attempts to live her life in California as a never-ending road trip. 

After over a decade of building brands in between (or during) travel adventures, Rachel considers herself a Brand Stylist, building a brand 
look and lifestyle through through stories, photos and experiences. However her real job is a “Leisure Expert,” as she spends most of her 
time and effort making pleasure into business and business into pleasure. With her blog, Smoke & Honey, Rachel is on a constant quest in 
#ThePursuitOfLeisure and believes that leisure is a necessity, not a luxury. 
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DON’T QUIT YOUR DAY JOB: 
FINDING CAREER HAPPINESS WITHOUT GOING SOLO

with

BAILY HANCOCK

The perceived freedom, fame, and fortune that appears to come from being an entrepreneur are what draw many 
Millennials into taking the leap of faith to leave their 9-5 and go out on their own. We’ve been told that if we follow 
our passions, they’ll lead us to a fulfilling and happy career. The unfortunate truth is, most entrepreneurs end up 
remaining “wantrepreneurs”, losing valuable time and money to the pursuit during some of the most crucial years of 
their careers.

What most people want can often be achieved through looking at their career in a new light, rather than taking 
on the risk and instability of being their own boss. This highly-interactive workshop will help you identify a path to 
professional happiness through connecting your natural strengths, passions/interests, and core motivators to the right 
role, industry, and company culture for you.

You may still want to strike out on your own after, in which case I say “go kick ass!” Or, you may realize that what 
you’ve been seeking is already right in front of you. Either way you’ll know yourself a little better by the end of it, and 
that’s never a bad thing.

WHAT YOU’LL LEARN

1) Understand why Millennials feel so restless in traditional jobs – what’s causing the discontent and how do we fix it?
2) Learn how to align your key strengths to a role that you were born to do
3) Dive into your passions and interests to let them guide you to an industry you care about
4) Discover what truly motivates you, and understand how to use that knowledge to identify a company work culture
that makes sense for you
5) See how by putting all of the above steps together, you can develop a plan to get the most out of your career path
without having to carry the weight of being your own boss (at least not yet!)

BAILY HANCOCK
Baily Hancock is a sucker for a great collaboration with a talent for bringing people together to grow businesses and expand communities. 
Throughout her career, Baily has gravitated toward opportunities that have allowed her to combine her love of marketing, entrepreneurship, and 
building relationships in environments that value ingenuity, creativity, and innovation.

Baily joined OMD (aka the largest media agency in the world) in 2015 as a Manager within Ignition Factory, the innovations group at OMD. She 
leads the company’s early-stage startup/venture initiative, “VC@OMD”, and is responsible for building a strategic network of new and emerging 
startup companies, VC funds, talent agencies, accelerators, and incubators for the purpose of collaboration and introduction of first-to-market 
partnerships with OMD’s Fortune 50 clients.

Prior to OMD, Baily worked on the Global Business Development team at General Assembly, a continuing education company for tech, business, 
and design skills. Baily focused on developing and managing marketing partnerships on behalf of five of GA’s fourteen global campuses to 
cultivate rapid community growth and company expansion. She’s always had an interest in startups, entrepreneurship, and new technology, 
which is what led to her acquiring an MBA with a focus on Entrepreneurship and Management from the University of South Florida prior to 
moving to Los Angeles.

In addition to her day job, Baily also teaches workshops to help people understand how to utilize partnerships to grow their communities 
and expand their businesses (keep an eye out for one coming up near you.) Oh, and in 2016 she’s decided to write a book on finding career 
happiness without quitting your day job. Baily hates free time.

When she’s not schmoozing with the movers and shakers of Silicon Beach or educating the masses on how to rub elbows and make deals, Baily 
can be found volunteering in the community with the Santa Monica Jaycees, where she serves as the 2016 President. If you still can’t find her 
(she’s small, look down) check the local karaoke stages and photo booths.
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HOW TO WIN FRIENDS AND INFLUENCE PEOPLE...
USING INSTAGRAM

with

SONJA RASULA + DAN COHEN

With over 400 million monthly users Instagram is quickly becoming the most powerful promotion tool out there. CAMP 
founder Sonja Rasula and Daniel Cohen are here to teach you all the Ins & Outs! Don’t miss this workshop to learn how 
to improve your Instagram feed, engage with and captivate an audience, create content, and ultimately gain followers. 
You’ll also learn all about “influencers” - how to identify the right ones for your brand, how to contact them, how to 
work with them and more. 

WHAT YOU’LL LEARN

1) What makes a great Instagram feed
2) The best photo editing apps
3) Dos & Don’t s 
4) What Instagram looks for when featuring ‘Suggested Users’
5) How to identify, approach and work with influencers
6) How to increase followers and likes
7) How to manage and create content for your feed
8) Why the online community is so ground-breaking

SONJA RASULA
Sonja has dedicated herself to creating businesses that foster entrepreneurship, spread creative thinking, and grow community. She was 
recently named ‘1 of 30 Women Entrepreneurs Changing the World’ by fashion mogul Eileen Fisher, and Los Angeles Magazine honored her 
as one of LA’s Top 10 Most Inspiring Women. Sonja is best known for her Unique Market shopping events that she started in 2008. In 2013 
she started CAMP, a creative business conference. The following year, she opened The Unique Space in downtown LA’s Arts District to create a 
permanent home for entrepreneurship and creativity. 

As a motivational speaker, teacher and consultant, Sonja has worked with a variety of organizations including Nike, Square, Soho House, Disney 
Imagineers group, Squarespace, Adobe, and West Elm, and she has spoken at HOW Design, AIGA, General Assembly, Art Center and more. 
Sonja also sits on the Board of non-profit 826LA. Her diverse media background before becoming an entrepreneur includes being a former 
interior designer and star on HGTV, an online content director, being featured on television (ABC, CBS, HGTV, MuchMusic), and being a writer 
and editor for a variety of print publications including Azure, Style Ideas, Canadian Living and The Toronto Star.

DAN COHEN
Daniel grew up in NY, the son of an artist and an engineer. His childhood soundtrack consisted mainly of The Beastie Boys, A Tribe Called Quest 
and Pavement.

He is a creative advisor, producer and content creator. He spent 9 years working at Apple as a producer on all Apple product packaging from 
the first iPod nano all the way to the iPad. He also worked on Apple retail store programs, and event production for the annual Apple Worldwide 
Developer Conference. It was here that Daniel found his passion for design and saw how ii could change the world.

Photography plays a large role in Daniel’s life. Most of his free time is spent behind the lens capturing landscapes of his travels, enhancing his 
portrait style, or coordinating efforts to bring community together through photography. He has worked on social media campaigns for Starwood 
Hotels, Macallan, Outsidelands Music Festival, Surfrider Foundation, Chronicle Books, and American Express. 

In 2015, Daniel founded Gramming for Good as a way to connect nonprofits on the Instagram platform with Instagram content creators looking 
for ways to give back. He is on the Board of Creatives at 100cameras, and is a global ambassador for Artifact Uprising and Ona.

Daniel currently works as a Design Manager at Facebook on their in-product brand team and lives in San Francisco.
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THE ART OF PERFUME MAKING: BRING THE SCENT OF CAMP HOME
with

DANIELLE BRAY

The right perfume can be unforgettable and now is your chance to create one that is uniquely you.  Learn about 
what goes into making a personalized perfume, starting with the history and vocabulary that a Nose (Perfumer to 
you and me) would need to know, including terms such as top notes,middle, base notes and accord, followed by the 
mathematics of making a scent before the big finale -- using the scents of Big Bear (Pine, Fir Needles, Dirt, Wild Sage 
and many more) to leave CAMP with a scent you will never forget.

WHAT YOU’LL LEARN

1) A brief history of perfume-making
2) The difference between fragrance and essential oils
3) An understanding of how carrier oils work
4) How math is used to create perfume
5) How to create a personalized perfume to take home
6) How to reproduce your scent with your own formula worksheet
7) Leave smelling like CAMP!

BAILY HANCOCK
Danielle has been making her own bath and body products since the 4th Grade, after she received a make-your-own-perfume kit for Christmas. 
She continued to learn how to create other products, like salt scrubs and bar soaps, as she followed a career as a costume designer for film, 
TV and stage.  

Working in the industry helped fuel Danielle’s love of travel, which took her across Europe and Africa, following a path that didn’t always have 
a destination.  From studying Greek Mythology through Children’s Folktales and Puppetry in Bulgaria, to diving with sharks in South Africa to 
breaking a Guinness World Record in Sweden to creating an art program for an orphanage in Kenya, she explored her world, and all the while 
reveled in the scents and natural ingredients she saw used along the way.

Ultimately, she returned to her home of Los Angeles to pursue her passion full-time in 2012, launching Eco Apothecary, which allows customers 
to choose their own scent as they create a variety of organic bath and body products. She has given workshops at Soho House, West Elm, and 
William Sonoma, designed scents for American Apparel,  and created scent recipes for many companies she is not allowed to mention……

The adventure continues for Danielle as she continues to expand and evolve the Eco Apothecary vision, but in the end what matters most to her 
is that people leave with a unique product that is healthy, all natural and, most importantly, makes them happy …

Danielle is a veteran of Unique CAMP, as an attendee and counselor, and she’s excited to share her love of scents with CAMPers.
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FINANCE 101 FOR CREATIVES. DON’T FREAK OUT.
with

PACO NICOLE DE LEON

What’s up with your finances? Is it possible to get clarity and understand your financial life? Absolutely. Financial 
planning is a process. It’s using data and information to paint a picture of where you stand today to create the path to 
get to where you want to be. Whether you are brand new to freelancing, working for a large company or something in 
between, financial clarity is key to helping you live the life you want to live. This workshop will breakdown the 10 rules 
of financial planning that everyone should know.

WHAT YOU’LL LEARN

You’ll learn about the 10 rules of financial planning. These rules will help guide you to assessing and understanding 
where you’re at in your financial life. You’ll walk away with tools, tips and tweaks to help you streamline your finances 
and stay engaged with your finances. 

1) Understand the 3 pre-requisites to good financial planning
2) The 10 rules of financial planning
4) Steps to build their own financial plan
5) How to revisit your progress and goals

PACO NICOLE DE LEON
Paco is the founder of The Hell Yeah Group, a mission-driven firm that helps creatives not freak out about finance through financial mentorship. 
She has focused her career on working with creative businesses doing business consulting, management, financial planning and wealth 
management. 

She lives in Echo Park in sunny Los Angeles, California, plays in a band called Sweet Bump It and rides her bike nearly every day. She is also 
the founder of a boutique bookkeeping company called Hell Yeah, Bookkeeping and a co-founder of the arts-based non profit organization, 
Allies in Arts. 
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FINDING THE BEAUTY IN FAILURE: 
A MEDITATION ON THE UPS AND DOWNS OF CREATIVE LIFE

with

EMILY KATZ

Every creative person has experienced ups and downs in their work and personal lives. 

Through this talk, Emily will share her personal story of failed fashion brands, car accidents, and more, spinning the 
ups and downs together into a beautiful tapestry that has lead her to being a leader in her creative field. 

She will guide you through a mediation on how you to can look at your own failed moments as beautiful guide posts 
on your path to success.

WHAT YOU’LL LEARN

1) How to reconnect with your personal definition of success
2) How to breathe through the feelings of failure and disappointment
3) Share stories of how failure, when given a new name, helped you along the way

EMILY KATZ
Emily Katz is a creative consultant, interior designer, macrame teacher, artist, and Instagram phenomenon. Even though she has called Portland, 
Oregon home for most of her life, you can find her happiest collaborating on photo shoots in the desert, rearranging furniture in homes around 
the world, feasting under the stars, discovering hot springs, and singing songs with friends.

She has taught macrame to thousands of people around the globe, from private lessons, to beautifully curated workshops, to team building for 
creative companies. Her aim is to not only share her love of this simple craft, but also inspire people to be better versions of themselves.
After taking a wonderful public speaking workshop at CAMP in May of 2015, Emily has focused her attention on sharing not only her love of 
macrame, but her experience as a self made creative entrepreneur.

Emily has been featured in the LA Times, London Daily Mail, Buzzfeed, Nylon Magazine, Ku:nel Magazine, Popeye Magazine, and Elle Japan, 
Elle NL, and Elle France to name a few.
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MIND LAB: HACK YOUR MIND FOR SUCCESS
with

TYLER MONGAN

The Mind lab is a unique experience, that some have called, “Jedi Training 101.” In the Mind Lab you will learn 
the scientific method of goal setting and frameworks to unlock the power of your mind. We will explore practical 
quantum physics, neuroscience and heart-body-brain communication research to understand the context in which 
we construct the hypothesis about the future. We hack the mind using the power of writing, clarity, and futuring to 
explore the actions required to make ideas real. Group activities and micro-meditations help participants get crystal 
clear on their goals and transform them into mind maps and a three-month timeline of success.

The Mind Lab has been hosted in over 18 cities globally and focuses on providing entrepreneurs, creatives, leaders, 
and organizations a framework for thinking strategically about the future. In the Mind Lab workshop you will learn how 
to cultivate personal and organizational coherence, how to turn ideas into actionable innovations, and how to access 
the unlimited possibilities in the future, fast.

WHAT YOU’LL LEARN

In the Mind Lab you will learn:

1) How to apply Cutting-edge Quantum Physics, neuroscience research, and heart-mind communication to goal
setting
2) How to Hack your Mind to discover the things you don’t know, you don’t know
3) How to use group activities and micro-meditations to answer questions and test hypothesis
4) How to get crystal clear on your goals and actions to make things real
5) Progressive techniques for mind mapping, and time-lining the future

TYLER MONGAN
Tyler Mongan is an Innovation Strategist and co-creator of the Mind Lab Experience. He was the founder of Hawaii’s first sustainable living 
publication, HonuGuide and co-founder of Nella Media Group, an award winning print media company. In 2012 he was recruited to join Smart 
Sustainability Consulting as Director of Operations for energy conservation education programs that identified over $8 Million in no cost savings 
for the Hawaii State DOE and DoD. 

Tyler is the author of “Ho’olokahi” and co-author of “Anatomy of Integrity.” He is a published biochemist and attending graduate studies 
in Medical Ethics, Naturopathic Medicine and Taoist Acupuncture.  In his free time He enjoys picking the banjo, teaching Ashtanga yoga, 
practicing, Bagua martial arts, and surfing the windy breaks of Diamondhead in Honolulu, Hawaii.  

Aside from catalyzing individuals and organizations towards meaningful results with Sacred Strategy, Tyler is a Ph.D. candidate in Natural 
Medicine at Quantum University with research focused on individual and organizational Coherence, actionable Innovation, and strategic Futuring.  
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GET YOUR CREATIVE PRODUCT INTO MAJOR RETAIL STORES
with

MIKE STONE

Learn the ins and outs of wholesale trade, getting buyers to notice you and your product, and making the most of retail 
distribution. Mike Stone, founder of MakersKit shares his experiences from start to present day, including all the ups 
and downs of working with major retailers.

WHAT YOU’LL LEARN

1) Do I even want my stuff in a big store?
2) My product is amazing, now what?
3) Pitch perfect, how to sell my product in under a minute.
4) I got my first big order, am I ready?
5) Financing and funding options to produce large orders and grow my business.
6) Where’s my money? How do I get paid and how long does it typically take?
7) Hey, that’s not fair. Reading the fine print and the do and don’ts in negotiating contracts and sales agreements.

MIKE STONE
Mike Stone & Phillip Kuhn, authors and creators of MakersKit got their products into over 5,000 stores in their first year becoming America’s 
best-selling DIY brand. They are hosts of this years Macy’s Flower Show and their retail partners include Urban Outfitters, Anthropologie, Macy’s, 
Target, West Elm, Williams-Sonoma, Sur la Table, Forever21, PacSun, ModCloth, and Amazon. Join them as they share their story, along with 
tips and trade secrets in getting your creative product in the hands of major buyers.
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GET SH$% DONE 
(DECLUTTERING FOR YOUR EMAIL INBOX, BNEATO BAR STYLE)

with

BETH PENN

Once upon a time, to-do lists were simply a few tasks scribbled onto a piece of paper. Recently though, the to-do 
list has evolved into something much larger. Much more complicated. Harder to maintain. Nowadays, to-do lists are 
generally a healthy mix of unanswered emails, texts and voicemails— not to mention open browser pages and the 
occasional random post-it. Managing the sprawling modern to-do list can be overwhelming, frustrating, and time 
consuming. In this workshop, we’re going zero in on the email inbox, highlighting ways to manage it so you aren’t tied 
to it all day long. We’ll also tackle how to track your time— which is the surefire way to get more of it (and who doesn’t 
want more free time?). We’ll round out the class by showing you how to map out the perfect day— both online and 
off— so that you can really get sh$t done.

WHAT YOU’LL LEARN

Attendees will learn how to: 
1) Process their email inbox
2) Automate their inbox with really neat apps
3) Track their time
4) Craft a daily schedule
5) Create a home for information that is currently housed on post-its, notes, reminders, brain, etc.
6) Close up shop at the end of each day to set yourself up for success

BETH PENN
Bneato Bar’s roots began in 2006, when Founder Beth Penn was managing the front of the house of her local salon and was recognized by an 
established professional organizer for having a natural inclination to set systems and declutter. Loving the ethos of living a simple life and helping 
others, Elizabeth founded Bneato LLC. With Bneato, Beth has helped over a thousand busy individuals, families and companies all over the 
Los Angeles area and has been nominated by her peers for three consecutive years at the Organizing Awards as the most Innovative Organizer.
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MODERN CLASSICS: 
A FRESH TAKE ON YOUR FAVORITE SWEET TREATS

with

HANNAH ZISKIN

Is there anything better than the smell of warm chocolate chip cookies as you walk past a bakery? What if you could 
achieve those same professional results in your own kitchen? Spend the afternoon learning the secrets to perfect 
cakes and cookies, then enjoying (and indulging) in your own hard work!

This workshop focuses on baking basics with some not-so-basic treats. We’ll work with wholesome sugars and flours 
without giving up any of the deliciousness in our baked goods. After all, it isn’t summer camp without a sugar high.

WHAT YOU’LL LEARN

Participants will have instruction and ingredients to bake their own delectable sweet treats. Each will be equipped with 
a KitchenAid Artisan® Mini and all the cookie dough they can create and consume in an hour and a half.

HANNAH ZISKIN
Hannah Ziskin was born in Los Angeles and moved north to attend UC Berkeley, graduating in 2010. She stepped into her first kitchen a week 
later, forgoing culinary school in favor of a six month internship in pastry at Chez Panisse learning the value of working with seasonal and local 
ingredients.

In early 2011, Hannah took a job at Quince and Cotogna doing pastry production for the two-michelin star restaurant and its more casual 
counterpart and working under pastry chef Devin McDavid.
In 2013, she took a job at Bar Tartine under chef Cortney Burns where she learned fermentation, cheese production, and bread baking.

After four months of traveling across Europe, Hannah joined the team at Nopa. As Executive Pastry Chef, she creates a seasonally influenced 
menu balancing traditional methods with savory flavors to create comforting and interesting pastries and desserts.
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SYNCHRONIZED SWIMMING FOR EVERYONE!
with

JACLYN MUNDY

Teamwork, mental and physical flexibility, and ability to go with the flow are all desired traits in any workplace. It may 
sound silly, but synchronized swimming is what will help you achieve all of these and more. Understanding how your 
body works in water while your brain is focusing on keeping the beat of the music is multi tasking at it’s core. Training 
your brain in this way will help expand what you thought you you could ever do, which will lead to confidence no matter 
what level swimmer you start out as. Synchronized swimming also has an amazing teamwork aspect that you’ll come 
to realize it like nothing else out there.

I’ve taught every level of swimmer from mommy and me to Olympic, I’ve got you covered.

WHAT YOU’LL LEARN

I will teach basic body awareness in the water, you will learn that no matter what uncomfortable situation you get 
yourself into you can always get yourself out. Next we will learn a few basic synchronized swimming skills so that 
when you watch the 2016 Olympics you’ll be amazed. Then, we will learn a Busby Berkeley style float that is a lot like 
a trust fall in the water, not very difficult when you use teamwork.  Lastly we will put everything together for a routine, 
because performing is awesome.

JACLYN MUNDY
I’m Jackie, I am an eternal optimist creating and developing interactive events with Los Angeles’ finest. I’ve been a long time elite synchronized 
swimmer, before it was cool.  I’ve been lucky enough to work with Royal Caribbean International, Yas WaterWorld in Abu Dhabi, and live events 
across LA and on the sets of Jackass, Hail, Caesar! and Jane the Virgin... to name a few. I love to use talents that I have and talents of all the 
creative people around me to create one of a kind events, some of which actually include synchro. I believe teamwork really does make the 
dream work, and my goal is to meet as many people that believe that also.
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